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About Us

We are Sarah and John Cooke, co-founders of |
The Credit Union Connection. Sarah has
worked and volunteered in the credit union
community for more than 26 years. John is ._
going on 9 years, first as a photojournalist |
and now COO for The Credit Union
Connection.
We are realistic credit union purists. We
believe in the power of credit unions to
change lives and communities, and that can
only be accomplished by having the right
tech and services to remain relevant.
And that means knowing what’s available in
the marketplace - not just those with the
biggest marketing budgets. That’s where we
fit in, connecting credit unions and business

partners. MPD The Credit Union
press@thecreditunionconnection.com a ConneCtlon

sarah@thecreditunionconnection.com
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Our Why -

Credit unions are the best financial
services option for consumers. They
have the power to help revive
communities and save consumers’
money, homes, marriages, lives and
so much more. Our goal is to help
credit unions thrive through the
three biggest threats they face right
NOW:

£ Increasing public awareness
& Succession planning &
leadership development

& Maintaining relevance
#f””—_—\"\\kn_

»

To protect against those threats -

2> Sarah consults with business partners on

developing entire Go-To-Market strategies, .
creating useful content and distribution to reach

credit unions. From ongoing retainers to projects,

we’ve got you covered.

& We highlight leadership development,
educational opportunities and job openings

& We maintain the most comprehensive and up-to-
date career listings, as well as career development
content & you’re peers’ career moves

& ldentifying and amplifying business partners that
help credit unions remain relevant

0 The Credit Union
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OUR HOW

From our brand voice to the way we deliver
content, we aim to be different from other
educational and informational sources by
offering truly multimedia content that is

useful and actionable AND with personality.

From our brand to advocating for credit
unions, we live to serve the credit union
community DIFFERENTLY.

0 The Credit Union
&¥ Connection
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The Credit Union Connection effectively ﬁ eco m e a
Club

connects business partners with budgets
of all sizes with credit unions. We offer a
highly targeted audience of credit union
decision-makers.

The pricing is affordable, so we save time
on negotiating, and you get a great deal.
We aren’t interested in horse trading - we
want to focus on supporting credit unions
and you!

Wait until you see what we have in store
for 2026 to ensure your message goes to
— the right people at the right time.

0 The Credit Union
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inkedIn

17,000+ followers THE ThECred

Jur Highly

64% of followers are # Nnection.copyy
‘e | | Engaged
banking & finance 22,000 yser<

54.5% VP+ 4 30,000 pageyien. Al Audience 4
" / 155’000 €vents I N ,

| 'ewsletters‘

~24 000 subscribers ' The Credit Union Connection gains more new LinkedIn
’
.

followers ORGANICALLY than any other credit union
36% open rate ' media outlet, and we lead the other credit union media
: outlets by 2X in 30 days’ engagement, entirely nonpaid.
11% click rate | (We even battle for the most engagement with American
32% CTR / v, Banker. Shhin) 0 The Credit Union
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We are always thinking of new
ways to serve our Club Members
and credit unions. Here’s what we
have cookin’ for 2026 \
s
\

% Our videos will be podcasting in all your favorite\‘*,l
streaming locations. Become a sponsor!

Z Geofencing to target attendees of conferences
and other uses, and then retarget them.

& A masterclass platform to show off your SMEs,
help inform CU pros on what they need to know
and earn leads!

& A “support group” (half joking) for business
partners to network, talk about current wins &

challenges, speakers on sales and marketing
techniques, whatever makes sense. You decide!

|L ON THE NEXT PAGES!! 0 The Credit Union

<¥ Connection
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I NEW

Our popular videos will be most everywhere | Podcast
podcasts are podcasted! Why not become a \“
sponsor?! SpOﬂSOrShlp

YOU WILL:

« GQuest host at least 4 videos in 1 month ™
2 Be a guest on a show 1X

% Receive a 30-second ad spot

& Get shout-outs at the beginning and end of the show

& Branding in content and on marketing

$2,000 for all this!
; I et a o et ot with H 0 The Credit Union
ou can also select a planned podcast to guest host wi y
shout outs and ad for $500. Save when you bundle! a CO n n ECt'I 0 n




Think ab f b bl
ink about it - you’re at a conference by ' X
yourself or you have a couple of team '\ ' eofencmg &

members with you. You can’t reach everyone % Reta rgeting
you want to chat with. N r

WE GOT YOUR BACK, JACK AND JACKIE!

2 Geofencing puts a force field of your brand over a building,
a zip code, whatever! Your ad is served to their cell phone.

& The ad then follows them around the web. They can’t |
forget your company’s name. Might even dream about it. (&5 .
& Traditional static ad or video!
Set your own budget!
$15 CPM* for ad or $32 CPM for video. 4% e credit union

. *CPM = per 1,000 impressions a CO n n eCti 0 n




NEW
| Mlasterclass

5‘.

We create a masterclass platform for Club
Members and market it, as well as individual
masterclasses! Course pricing will vary.

HOW IT WORKS

Video segments .
totaling a min. of 1 1-2 question quiz Students receive You earn leads!

hour from your after each segment certlfllce?e of Cost/Lead: $45
expert (s completion

0 The Credit Union
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Gather ‘round founders, employees and others
working for credit union business partners.®
Monthly virtual networking discussing wins,
challenges and trends, featuring speakers on a
variety of topics, whatever makes sense for the
group!

Membership is just $200 per year.

0 The Credit Union
*Category-exclusive unless the existing member

approves and vice versa; first-come, first-served. a CO n n eCtl o n



View this emall In your browser

L
Are You Leading as a
Fixer or as a Facilitator?

TAKE THE FIXER TOD FACILITATCR ASSESSMENT TD
IDENTIFY LEARDERSHIP HARITS—AND THE SHIF TS
THAT ELEVATE YOUR IMPACT

Great leaders don't solve every problem — they build
problem-solvers.

Laurie Maddalena's Fixer to Facilitator Assessmenl reveals
the shifts that move you from overwhelmed manager to
confident facilitator. Learn how to foster ownership, reduce
stress, and lead with greater impact.

‘ 1 ER
S500 each

< Take the free assessment today,

r

You'll also receive a comprehensive guide filled with

strategies to help you apply your resuits. Great for P

T THE 0 !
SR ecial offers

romOting
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~ Copyright (C) 2025 CUConnection. All rights reserved.
You are receiving this email because you opted in via our website.

Our mailing address is:

CUConnection
672 Culpso Dr.

i 0 The Credit Union
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Want to change how you recelve these emalls?
You can update your preferences or unsubscribe




Feature your subject matter experts’

thought leadership with editorially

sound content™ across all our

platforms:

% Byline: Author’s name linked to their
LinkedIn page, job title and Company |
name linked to any web page you want |

Z Include a CTA at the end and links back JE“
to any web page you want s

180T our most popular offerings!

ighlight

our Experts

ese articles are recelvmg

£ One week in the first row on our B ~3,500 reads from our
homepage B senior, engaged audlence}"’
& Featured article in our LinkedIn
newsletter

= Highlighted in our email newsletters
& Showcased in our popular social media

D The Credit Union
<¥ Connection

*Editorial soundness is at the discretion of
The Credit Union Connection.




INEOf our most popular offerings!

"Thought

October 8, 2025

000

How Credit Unions Can
Market Home-Improvement i

Loan Programs To Tty |
Contractors

i Leadership

Partners  CU Eve I Sl’OOO per artiCIe

A7 The Credit Union

&¥ Connection g
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Michael Nesdham
Chiel Content Officer
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Mighaal Neadham, Chlel Cantant Clficer. Firtur!

I el . G . = siert ol the Kitchen tohle
yrusre oot TR ors sil velh homeowners right as linoneing
[s e et fis made Whan you give controciors yous lodan progron
05 O Soibe ol thisy closs moarse deals, and you ocoess O naw . iy nm) Pty

LS eaTher £ I:|l| itican chonnel with baked-in appenuniiss o cross- Chief Content Otticer

sl Loy TPt Doorpeosyrsers im D Tt

How Cradit Unlons Con Modernize CPR_A Clear ond Composs|onges
_Mﬂnggges Without Losing the Humaon Fromework for Tough Conversal
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B Octotar 4, 203
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P
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We're all sick of hearing do more with less. If
you don’t have the people-power or skill set
on your team, our expert content creation
team can help!

Sarah has 26+ years’ experience in content
strategy and communications in credit union
land. From GTM strategy to design and
content creation to distribution, she’ll dig in
to get to know your company, voice and
culture to understand how to present it to
credit union leaders in a meaningful way.

SAMPLE PROJECTS

~ Blogs White papers
~Social media ~Case studies
~ Basic video ~Ghostwriting

~ Lead nurturing email ~Advertising
sequences consultation
~Speaking & workshops ~And a whole lot more!

custom

Content &

Strategy

Custom pricing

0 The Credit Union
<¥ Connection



Webinars

For attendance promotion
« 2 eMail Blasts
« 2 LinkedIn posts

Sample email blast

« Automated reminder emails
During Event (up to 1 hour)
« Moderator Sarah Snell Cooke or use
your own

Your choice of speaker(s) from your

Ll - - - ’
organization or designees - it’s a good Ty o ———

Can't-Miss Webinar: Whose Data Is It Anyway?
Heiw b safeguard and use member infarmaiian i e age of hip data, fr
inrding cancems, and onems thind-pary conimots

idea to have a client on the panel!

White papers, case studies, brochures,

As an attorney serving crec unlons for wo decades, | hive a deep
understanding of credif union lsndes’ concarns Bnd a keen sente of how
your credit unian might be affectsa by legisiation, reguiation and lsvsuls
coming down 1he pike. This is masst-have information 1o both sad and
pratect your cradit unioni

etc. for download

Polling capabilities O T i

+  How dista governance i shaping the regulson environment

*  What oredit unions can includa in their contracts to help protect
thamesvas

Bio in screen

s e e
« Allow live chat or no
Post Event ——_—
« Survey of attendees
0000

« Reporting, including registrant email
AP The Credit Unlon

<¥ Connection

Copyaght (C) 2024 CUCanmssclion. AN fghts rmssnved,
You ang receiving this emal becmuse vou opted in via our wabaite,

addresses, attendees, time spent in
webinar and other info.

« Automated email for registrants
linking to the recording

« You receive the recording to use for
your purposes

Thought
Leadership

Webinar S2,000
Roundtable $3,000

Roundtables

Same as webinar, plus:
During Event (90 minutes)
« Breakout rooms for deeper engagement
» After breakrooms, each room leader (your team
and/or designees) shares the top takeaways
» Recording of the presentation segment only for

your use (we don’t record the breakout rooms so

participants can speak freely |
0 The Credit Union
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| . Boost Brand
Leverage brand advertising to
. keep your company in front of Awa reness

key industry players and establish
your company as a trusted and
reliable solution provider.

0 The Credit Union
<¥ Connection



. Impact

(ot oronx SN _. 0o, ®
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Insights. Innovation, and c-mcthp' 5 b4
5 bctoder 7.9, 2025

Chula Visia Resort In Wisconsin Dells W

DON'T MISS THE SEPTEMBER 30-
REGISTRATION DEADLINE!

"2 The Credit Union

Connection
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. The Qulet Grawth Killer in
The Daily Wrap & I N

I rot sulling costing your ’

LinkedIn Sponsorship st -

morsE

edesigned
Newsletters

Jﬂun Stuﬂmll

a . @ 500 /week

'Y 5 Books That Will Change

Credit Union Unity Has To Work Z Gt W nion
For Every Institution ® ® e Listen and Lead

) — - A small credll union was an s
o E:n!‘;r::fuﬂwm SempsieR e (R (o) @ ST g wayw being acquired when the

toard maso a bold meve .,

The Career Connection e
By Jasan Stvarak, Chist Advocecy Officar, DEUC $2 5 O/m O nt h gc;;?mﬂ:” TR

THE FORMULA THAT EVERY

SHOULD KNOW Sponsors get a‘n image Or
T — text-based ad at the top!

Efpurivnge

Nyamibus leviels upg with Almas Ford as R0

3 CUs Announes New Hires: Eolin Becoonizes Smpicyess for Years of
Sarice

4 Eredit Union Pros Scom Big with 2026 GEM Scholarshins

Craglit unkoie weri bullt on pUrposs,
drutinction wiill matters, and it should
about ddvoCay BCroos T movoament

ClUs Aevaal Promuotions; Asd Rocks CEQ Named 1o 2026 Colofada
Tian 100

Chartway U, USALLIANCE Fingpelal namad LELA TEEDAY fap

Too often, indusiry debates gat frama
crodit unions have sempeting int
strongar leglslative and roguistory
cradil union sarva Mmars mambers; inv
and plan mate eftectvely far the fut

workplaces

Click hore for
. . '

Career Listings

frovrm aur gaTtnier 3t

THE F[IHMUUI THAT EVERY
{ SHOULD KNOW

@ =

Everything Credit Unions Going On BREAKING NEWS

in Washington with DCUC's Stverak
' RSDURCES e
B e T — . Mﬁﬂ[ﬂﬁgﬂiﬂﬂﬂﬂﬂﬁlﬁh @ . S E‘dﬁ%m
Sl Commation o Leader to Drive Digital Future
Ditch the Spreadsheets, See the
Story with Free Plan from Callahan
®
: Credit Union Leaders Take the Fight
Tax status threats. CDFI funding. " =
Partial shutdown. Reconciliation. 0. Sacramerto 0 The Credit Union
Nothing going on in DC, right?! - C c t i




Leaderboards

‘Getioun brains, 2er andaze—The Credit Unlon Connectian
dishes hot tokes onfintech, compiiance, strategy, poltics &
member magis for crodit union keadens who gat it

3rand Ads

e Top & bottom leaderboards
8 & 2nd medium rectangle
combo S600!
e Large rectangle S500
e Medium rectangle 1 S30€
» Medium rectangle 4 $200

Large Rect.

. 0 The Credit Union

< Connection




The leading digial rasouros for CLI [eaders s trus
bt = ey b0 oty b et -forwmrd NOW

our Social™

G oo ) () 5 - You create and draft the art
| 1d text, then we share it to
) o) o) o our thousands of engaged

= ! W fans. Links welcome!
2 posts just $100

4 The Credit Union Connection
o 14,442 followars

s4m . ®

The National Credit Union Administration (NCUA) and
ather agencies joined the Financlal Crimes Enforcement

Network today in Issuing answers to frequently . maore

$” Like

onfer ,
(; qosts during 27

0 The Credit Union )
he o 2 o1 < Connection

*Limit 4 total posts per month per client.
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Our CUnning ldeas platform
attracts high-quality leads,
from across a network of
credit union-related websites,
giving you the opportunity to
connect with future clients
who are interested in your
products and services.

‘Drive Leads!

0 The Credit Union
<¥ Connection



e AdVONCad

Search ¢
Companies
Select Company ;1

View Al Campanies

Toplcs

B Audits

Cragit and
@ Lending

o, Diversity and
b Inclusion

[0 tiectrenic Banking

@ Exaculive cnd
Director

B marketing

o7 Member Benefit

B Operations

B Paymenta

& Policies and
= Procedures

Regulatory
= Complionoe

Msk Manogermsant

MOMDAY, SEFTEMBER 30, 2024
Elan Credit Card

Urlock the Futurs of
Payments: Transformative
Technology Insights for Credit
Unions

Discover the Strategies to

Enhance Mamber Exparence
and Drive Growth in o Ropidly
Bvolving Financial Londscaps

WHITE PAFER

WEDNESDAY, AUGUST 14, 2024
CU NextGen

Transform Your Mortgage
Cperations with Automation

Discover the banefits of
automating mortgoge processes
at your cradit unlon. From
reducing errars o impraving
turnaround times, RPA is

THURSDAY, SEPTEMBER 26, 2024
Tytone

Unlock the Future of
Payments: Discover Star
One's Journsy with FedMow

Learm how real-time payment
solutions can tronsform your
credit union&# 0361 operations
and member expenence.

WHITE PAPER

WEDNESDAY, AUGUST 14, 2024
Fl Strategies

Four Key Werys Executives
Mead to Support Mission,
Vision, Values

Craating a strong ttrategic plan
I important to futura success
bt mare important is having a
culture properly positicned to

Union's Guide to Strateglc
Dato Munnga rrisnt

Descovar how the right data
worahouse can elevabe your
cradit unlon's meamber
exparience, optimize operations,
and hiel long-term success.

WHITE PAPER

MONDAY, AUGUST 12, 2024
Constellotion Digital Partners

Transiorm Your Cradit Union
with Member-Centric Design

Lern how to increase ousiomer
loyaity and reduce churn, creote
lasting member refationships
that genarate positive referrals,
and bulld mars parsonalized

. Provide thought

leadership content
2.Watch leads roll in
3.Pay only for the
2ads received

It’s that easy!

The Credit Union

< Connection



Sarah Snell Cooke, " . c U StO m

founder/CEO of The Credit |
Union Connection, is a veteran |
of credit union B2B publishing, ”\\
advertising and content \
marketing. If you would like
assistance creating the best
program for your brand, please
don’t hesitate to reach out.

Programs

. Let’s get creative together!

/

sarah@thecreditunionconnection.com

0 The Credit Union
<¥ Connection
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Leaderboard: 728x90 px jpg or png

Ad Specs

Medium Rectangle: 300x250 px jpg or png

Large Rectangle: 300x600 px jpg or png
CoBranded eBlasts: 728X300 px jpg or png,

~150 words, Call to Action for button hex and link

SRR

%, LinkedIn posts: 1080X1080 or 1,200X627 px jpg or png,

text and optional link and hashtags ‘
& Newsletter text ads: ~80 words | o
& Interstitial: 480x320 px or 320X480 px ‘

0 The Credit Union

<¥ Connection




Coming in

2026

Z Speakers’ Bureau
Z Meetings and Educational Sessions IRL

. 0 The Credit Union )
- &¥ Connection
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